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PRINCIPAL INVESTIGATOR: Rachel Ward

TITLE OF PROJECT: Examining the influence of farmers' market managers perceived
roles on business opportunities for small- and moderate- size farms and access to
healthful foods for low-income households

What are the possible benefits I may experience from taking part in this research?
We do not know if you will get any benefits by taking part in this study. This research
might help us learn more about how farmers’ market managers influence the outcomes of
the markets they manage. There may be no personal benefit from your participation but
the information gained by doing this research may help others in the future.

What will it cost me to take part in this research?
Tt will not cost you any money to be part of the research.

Will I be paid for taking part in this research?

Yes. You will receive $25 upon completing the focus group, and an additional $10 if you
participate in reviewing the survey. Participants will have to provide their full name,
street address, and Social Security Number to collect payment for participating in the

study.

Do 1 have to participate in this study?

Participation in this research experiment is voluntary. You may refuse to participate.
You can quit at any time. If you quit or refuse to participate, the benefits or treatment to
which you are otherwise entitled will not be affected. You may quit by calling Rachel
Ward, whose phone number is 828-808-7913. You will be told immediately if any of the
results of the study should reasonably be expected to make you change your mind about
staying in the study.

Who do I contact with questions about the study?

If you have any questions, problems or research-related medical problems at any time,
you may call Rachel Ward at 828-808-7913 or (423) 439-7538). You may call the
Chairman of the Institutional Review Board at 423-439-6054 for any questions you may
have about your rights as a research subject. If you have any questions or concerns about
the research and want to talk to someone independent of the research team or you can't
reach the study staff, you may call an IRB Coordinator at 423-439-6055 or 423-439-6002,

How will you keep the information you collect about me secure? How long will you
keep it?

Interview recordings will be transcribed verbatim for analysis. Once they are transcribed,
the audio recordings will be deleted. Transcriptions will be stored on a password
protected computer in a locked office in Lamb Hall Room 303 on ETSU’s campus, All
study data will be kept for 5 years.

APPROVED
By the ETSU IR DOCUMENT VERSION EXPIRES
DEC 20 2013 22204
Version 12/18/2013 ?—;’.;.r TRE Coandinator Page 2 of 3 ETSU IRy Subject Initials
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PRINCIPAL INVESTIGATOR: Rachel Ward

TITLE OF PROJECT: Examining the influence of farmers' market managers perceived
roles on business opportunities for small- and moderate- size farms and access to
healthful foods for low-income households

Who will know that I took part in this research and learn personal information
about me?

Every attempt will be made to see that your study results are kept confidential. A copy of
the records from this study will be stored Lamb Hall Room 303 at ETSU for at least 5
years after the end of this research. The results of this study may be published and/or
presented at meetings without naming you as a subject. Although your rights and privacy
will be maintained, the Secretary of the Department of Health and Human Services,
ETSU IRB, and personnel particular to this, Rachel Ward, MPH, have access to the study
records. Your records will be kept completely confidential according to current legal
requirements. They will not be revealed unless required by law, or as noted above.

I have decided I want to take part in this research. What should I do now?

By signing below, you confirm that you have read or had this documentread to you. You
will be given a signed copy of this informed consent document. You have been given the
chance to ask questions and to discuss your participation with the investigator. You
freely and voluntarily choose to be in this research project.

SIGNATURE OF PARTICIPANT DATE
PRINTED NAME OF PARTICIPANT ' DATE
SIGNATURE OF INVESTIGATOR ' DATE
SIGNATURE OF WITNESS (if applicable) ' DATE
APPROVED
Ty the ETSU IRB DOCUMENT VERSION EXPIRES
DEC 20 2013 0CT 222014
gilw.laﬂf.'undmaur ETSL'IRE
Version 12/18/2013 Page 3 of 3 Subject Initials
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PRINGFAL IWWESTIGATOR: Hachal Ward

TITLE OF PROJECT: Examening the inlkigncs of 1Rmers’ marset manogecs Gercaid
roles on bugsress npEeriuniiies for smak- and moderdte- &l farme and accers Lo
T il foncts for |- monmes housahokls

What is this stuihy]

Yora are invised 10 parlacipate in o reviewing 4 sarvey for a research sy oo the
inflsgnce of farmers’ market managemend on farmes” morket eutcomes i Mook
Conolina. This mudy is eonducied by Rechel Wand, MPH, gradusie student ot Easy
Tenncssee State Unfvuraliy teough funding by the Scatheri Seatanabbe Apricehure
Reseanch and Lidocatinn (SSARE) In pansership wiih the Morth Canallin Comsmnity
Tromstormation Gram Project, East Cancdine University, and the Universizy al Morh
Csmizng i Chapel Hill Yo are among obot 5 farmers” mariet managers sho will pilel
ihis =arvey

This stialy vl inke approxinaiely 20-30 mingteds of yoor time. Yoo will be eded 10
comgplie & kel onlise survey and penvide your feedback on it readatilisy and canmem,

Yora will recetve 8 310 check for pariGipating.

Yiver deiston io panicipas oo dechne puricipabion in (e shady i completedy veluninry
and you hiove the right 10 temminate your pamicipation at any tane withoul penaity. Yon
My sk any guestrns o de ot wish o mewer. 1 you wast do not wish 1 complete
this swrvey just close your hrewser. Yo wall sl recedve your pamicipent sompeisalion
e i1 v guil o refise 1o participate.

LemBdensiabity
Yo participalon in thas resamrch will be completely confideminl, Your snsier o
ek e-apeeific guestions will not be used Tor research frerposes; oaly your feedback on

ihie marvey will e used.

Oece we codleat the datn, the o-mail aocount Kinked wsurvey results will be deletoed,
Survey resahs will not be linked to any identifying infoematice. Resulis will be stored i@
u passwernd-protesied comppater in Lamb Hall reoen 313 00 ETSAs camgees foe 5 years

Every attemypt will be madn 1o s that yous sbady results are kept confidential, A ltwsgh
v (ghts and priwazy wall be mainmined, the Seeretary of the Depariment of Health sl
Humman Services, E TS0 [RB. and perscomel particulsr v thig, Rachs! Ward, MPH, have
apcess o Hee stoedy ol

enefis?
Your phetecipeition will Belp w develop o survey tal will be disribuced to ald farmers’
market mecapars in Morih Caralizg, The SN sorvey will el s hetter nderntand how

ARPRIY T BOCTHENT CERA % 1y pagyy

e g [T Ty

Version 04.15.2014 APR LB 720
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PRINCIFAL INVESTIGATOR: Rachal Wand

TITLE OF PROUECT: Examining the infuerce of farmens’ markal managess parcEned
rolee =9 husiness apporiunfes for srdl- ard meodsain-. sizg ferd and access o
heakrdul focds fior love-incoms: households

furmers” macket momagers indluence acéeis i healthiid foods anl bisteess opporunities
foer Earmers

risles e di
{1 b= been detemmined that there are mo fsks g0 individuals pardtictpsting in this survey
heyond those that exlet in daly life. You may el uncoenforiable spswerng & e siion
Yot may refuse n wmswes of quit ol ay time,

I will not cosl uny money io particrpate in tes sudy.

Wi do | centact with questions®

I you have any questions or problems 8 any tme, vou may call me, Racbel Ward, wl
B2R-B0E-7H 4, o e-imail wardrki@poldinnilstsu. adu. Vea may call the Chairmasn of th
Institutdoral Review Board m 4254196054 far any questions you may heve about your
rights 3 a reseanch seset, 1 vou have any questions of concerns about the sty and
wanit 50 talk 1o sormeeny independent of the research twam or you con't reach the study
wtaff, you meay call an IRE Coonlinstor af 423-239-6055 or 423-43%-6002,

§ have read und understnd the above eonsent Gamm, | certify that | am 18 years ald or
older and, by clicking the submil buttos 3 enter the saovey, Limdicate my willingness
suluntarily ke part ie the sudy.

SLTEMIT
WP HOVE]D
iy e TR R VNS FRsTy Egrimre
'| I_ _": |: :: Irl
Wisiim 04152014 '_'-,:'.’il‘:ﬁj_ Fve R
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Survey of North Carolina’s Farmers’ Market Managers

Does this project sound familiar?....
This survey is only for farmers' market managers and is different from the NC Fruit and

Vegetable Outlet Inventory which will be conducted April 29-Tune 30.

What is this study?

You are invited to participate in a research study on the influence of farmers’ market
management on farmers’ market outcomes in North Carolina. This study is being
conducted by Rachel Ward, MPH, a graduate student at East Tennessee State University
through funding by the Southern Sustainable Agriculture Research and Education
(SSARE) Program in partnership with the North Carolina Community Transformation
Grant Project, East Carolina University, and the University of North Carolina at Chapel
Hill. You are among about 300 farmers’ market managers in North Carolina who are
invited to participate in this study.

What will this involve?
This study will take approximately 20-30 minutes of your time, You will be asked to

complete a brief online survey about your experience managing a farmers’ market and
your market’s outcomes and programs.

You will receive a §10 check for participating.

Your decision to participate completely voluntary and you have the right to terminate
your participation at any time without penalty. You may skip any questions you do not
wish to answer. If you want do not wish to complete this survey just close your browser
or click “Exit This Survey” at the top right of the screen.

If you've entered your contact name, social security number, and mailing address for
participant compensation mailing, you will still receive your participant compensation
even if you quit or refuse to participate further,

Please note, this information will only be used to process your participant payment and
for no other purpose. You may still complete the survey even if you don’t wish to
provide your SSN!

Confidentiality

Your participation in this research will be completely confidential and data will be
averaged and reported in aggregate. The results of this study may be published and/or
presented at meetings without naming you as a participant.

Onee we collect the data, the e-mail account linked to survey results will be
deleted. For analysis and reporting, survey results will not be linked to any
identifying information. Your name, address, and social security number are only
being collected for participant payment purposes; you do not need to provide this
information if you do not wish to be paid for helping with the study. Results will

E\Pﬁpﬁ? ? E{? DOCUMENT VERSION ENFINES
Version 05/20/2014 MAY 27 2014 OCT 29 2018
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be stored in a password-protected computer in Lamb Hall room 303 on East
Tennessee State University’s campus for 5 years.

Every attempt will be made to see that your study results are kept confidential. Although
your rights and privacy will be maintained, the Secretary of the Department of Health and
Hurman Services, ETSU IRB, and personnel particular to this, Rachel Ward, MPH, have
access to the study records.

What are the benefits?
Your participation will help us understand how farmers’ market managers’ attitudes and

beliefs influence business outcomes and commumity food access.

Are there risks or discomforts?
It has been determined that there are no risks to individuals participating in this survey

beyond those that exist in daily life. You may feel uncomfortable answering a question.
You may refuse to answer or quit at any time.

Tt will not cost any money to participate in this study.

Who do 1 contact with questions?
If you have any questions or problems at any time, you may call me, Rachel Ward, at

828-808-7913, or e-mail wardrk@goldmail etsu.edu. You may call the Chairman of the
Institutional Review Board at East Tennessee State University at 423-439-6054 for any
questions you may have about your rights as a research subject. If you have any
questions or concerns about the research and want to talk to someone independent of the
research team or you can't reach the study staff, you may call an IRB Coordinator at 423-
439-6055 or 423-439-6002.

I have read and understand the above consent form, 1 certify that 1 am 18 years old or
older and, by elicking the submit button to enter the survey, [ indicate my willingness to
voluntarily take part in the study,

SUBMIT

'L"PF]}[;: b DOCUMENT VERSION EXPIRES
By thie E *H

Ay 27 20M OCT 22 2014

[ 7,

Version 05/20/2014 EJQQ"—- > o [pecs
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APPENDIX C

Summary of Health Belief Model Constructs; n=60

Construct Item Mean Score (SD)
Perceived Healthy food is not affordable 2.75(0.75)
vulnerability of the Healthy food is too expensive 2.63(0.80)
community to Healthy food is not accessible 2.39(0.64)
nutrition and hunger There are plenty of places to buy healthy food 2.36(0.55)
issues People in the community don’t eat enough healthy 3.03(0.83)

foods

People in the community have healthy eating 2.79(0.69)

habits
Perceived severity of Hunger is a problem in the community 2.61(0.59)
nutrition and hunger Obesity is a problem in the community 3.05(0.63)
issues in the Most people are at a healthy weight 2.91(0.50)
community People are generally healthy 2.62(0.59)
Cues to action I'm aware of the NC Community Transformation 1.68(1.01)

Grant Project to establish and enhance farmers’

markets

I'm aware of grants to make healthy food more 2.48(0.87)

affordable at farmers’ markets

The Cooperative Extension Office has been a 2.95(0.89)

resource for the farmers’ market I manage

[ am familiar with organizations that support 2.77(0.65)

famers’ markets

[ know where to find resources for the market 2.79(0.67)
Motivation [t's important that everyone feel welcome at the 3.73(0.45)

market

[t's important that everyone can shop at the market 3.75(0.44)

Ensuring the products sold at the market are 3.73(0.52)

locally grown/made is important to me

Helping small businesses is important to me 3.77(0.42)

[ enjoy facilitating a place where the community 3.70(0.46)

can gather

Creating a family atmosphere at the market is 3.69(0.46)

important to me

Low-income people in my community feel welcome 3.29(0.65)

at the farmers’ market

Having a diverse mix of products is important to 3.71(0.49)

me
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Perceived barriers

It’s a challenge to offer a diverse mix of products at
the market

2.89(0.85)

The city where the market is held makes it easy to 1.90(0.82)
operate
The owners where the market is held makes it easy 1.60(0.82)
to operate
People in the community support the market 1.85(0.71)
[ feel supported by the community 1.98(0.65)
[ feel supported by the vendors 1.80(0.55)
[ feel supported by the board of directors 1.40(0.98)
SNAP/EBT benefits* Providing SNAP/EBT makes it easier for people to 3.72(0.47)
buy healthy food
SNAP/EBT is an important feature of the farmers’ 3.73(0.47)
market
Having SNAP/EBT at the farmers’ market makes 3.27(0.79)
healthy food more affordable
Having SNAP/EBT at the market is a good thing for 3.9(0.30)
the community
Having SNAP/EBT at the farmers’ market helps the 3.18(0.87)
hunger problem in my community
Having SNAP/EBT at the farmers market makes 3.54(0.52)
healthy eating easier in my community
Having SNAP/EBT at the market helps the local 3.27(0.65)
economy
Having SNAP/EBT encourages low-income people 3.36(0.50)
to come to the market
SNAP/EBT barriers* People in my community use SNAP/EBT at the 3.27(0.65)
farmers’ market
It's a challenge to attract people to use SNAP/EBT 3.00(1.00)
at my the farmers’ market
People in my community are aware of SNAP/EBT 3.09(0.83)
at the market
Lack of transportation prevents people from using 3.09(0.83)
SNAP/EBT at the market
The board of directors like the SNAP/EBT program 3.63(0.67)
Farmers like the SNAP/EBT program 3.45(0.68)
Farmers trust the SNAP/EBT program 3.36(0.81)
[ trust the SNAP/EBT program 3.45(0.69)
The market can afford to operate the SNAP/EBT 3.09(0.70)
program
The SNAP/EBT program does not take much time 2.45(0.93)
to operate
The SNAP/EBT system is complicated 2.54(0.93)

114




Self-efficacy to operate

[ am confident in my ability to operate the

3.45(0.52)

SNAP/EBT* SNAP/EBT program
[ am confident in my ability to organize the 3.36(0.67)
SNAP/EBT program
[ am confident in my ability to promote the 2.90(0.83)
SNAP/EBT program
[ am confident in my ability to encourage vendors 3.36(0.54)
to participate in the SNAP/EBT program
[ am confident in my ability to explain the 3.45(0.52)
SNAP/EBT program to vendors

SNAP/EBT Benefits**  Providing SNAP/EBT would make it easier for 3.19(0.65)
people to buy healthy food
SNAP/EBT would be an important feature of the 3.06(0.71)
farmers’ market
Having SNAP/EBT at the farmers’ market would 3.19(0.65)
make healthy food more affordable
Having SNAP/EBT at the market would be a good 3.11(0.64)
thing for the community
Having SNAP/EBT at the farmers’ market would 2.83(0.71)
help the hunger problem in my community
Having SNAP/EBT at the farmers market would 3.07(0.58)
make healthy eating easier in my community
Having SNAP/EBT at the market would help the 2.93(0.61)
local economy
Having SNAP/EBT would encourage low-income 3.15(0.67)
people to come to the market

SNAP/EBT barriers**  People in my community would use SNAP/EBT at 2.82(0.71)
the farmers’ market
It would be challenge to attract people to use 2.31(0.79)
SNAP/EBT at my the farmers’ market
Lack of transportation would prevent people from 2.44(0.71)
using SNAP/EBT at the market
The board of directors like the SNAP/EBT program 2.57(0.77)
Farmers like the SNAP/EBT program 2.45(0.71)
Farmers trust the SNAP/EBT program 2.44(0.75)
[ trust the SNAP/EBT program 2.80(0.84)
The market can afford to operate the SNAP/EBT 2.67(0.83)
program
The SNAP/EBT program would not take much time 2.19(0.86)
to operate
The SNAP/EBT system is complicated 2.54(0.87)
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Self-efficacy to operate [ am confident in my ability to operate the 2.73(0.94)
the SNAP/EBT SNAP/EBT program
program**
[ am confident in my ability to organize the 2.74(0.86)
SNAP/EBT program
[ am confident in my ability to promote the 2.81(0.74)
SNAP/EBT program
[ am confident in my ability to encourage vendors 2.83(0.76)
to participate in the SNAP/EBT program
[ am confident in my ability to explain the 2.88(0.80)
SNAP/EBT program to vendors
Self-efficacy to operate [ am confident in my ability to manage the farmers’ 3.45(0.50)
the market market
[ am confident in my ability to promote the 3.45(0.58)
farmers’ market
[ am confident in my ability to promote the market 3.02(0.74)

to low-income people in the community

* Scores for managers who do not have SNAP/EBT at their farmers’ markets; n=12
**Scores for managers who do not have SNAP/EBT at their farmers’ markets; n=48
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APPENDIX D

Farmers’ Market Manager Survey

MNorth Caralina Spring 2014 Famers” Markel Managar Sunvey

Thio first questions ask obout the market you manago.

1. Farmeirs” Marked Mams [the larmers' maral pou manage)

2. Farmers’ Marhet City

L 1

The following questions ask about the market you manage and your experience as 0
MEARGET.

3. Whiat s your age in years?
]

. inciuding 20114, how many scasens (8.9« May-October] hkave you managed this farmers”
markat?

L

5. fure you paid to manage the farmen’ markedT
() e

I:::IH:-

How, wi're going to ask abowt soms questions abaul farmers’ marked oporations.

&. This questian s sbost PA|D farmers’ market employess,

i s e e Sl LN, L NN, <=+ o e e g™ |

Bacabag geas e o p b lons Dienh P I i oo w1 sk tel] SRR, S iy |._|

et yoa, e ra el 1) SISEY S SRR VR IR S T AR (S PR S :l
|

FwaET e s rery peide fe e ches B by s sl S EEE] o EE B T IREnE] e
7. This queaiion is sbogt WOLUNTEERS werking ai the Barkei,

rh ey e W ey yrErmers e A& g el |

E. lmelsding 20114, kow many years has tho lormsars’ markel bean in oparatian?

I
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Morth Caralina Spring 2014 Farmers” Markel Manager Survey

8. Please provide the farmers' market howrs in the day, kour and morth format.
EeLpsampls;

Fuasdey ans Tharsday, Inee-Jam, Movembar-ffamh

Woonesdtay and Slnsrday, BT Inos, Mo O fokear
Fridey and Salerday, Yar-Sem leme-Uolsbwe and ODnlne fesm Novestier-Marzh

| ]

10, How many vendors participated at your market in 20137 (Count mach producernvendar
ofily onca. Do ol count gach soparaie lime they partickpaiod in the market).

11, Om aversge, how many venders participated &t your market anch weak in 20137
1

12, What was the totad anmuad reverue from prodec envendor sales at your market n 2043

| Flivdeie wd Lvshe i goiisde i bovaey T e acl fogiars |7

[ |

43, bn 3011, how many vendars af your market enly sedd Earm products they prodacesd
thoemselves? (Goenl sech pratcm veader only prce. Be net cownt each sopanils Hime they pariicipstied
In the market)

[

14, Om gyerage. how many cusiomers visited the market gach weok in 3201 FF

1]

15, Please rank the 1 MOST important reasons you believe peaple in the community shop
o thea Tarmners’ markol and rank teom b oorder of imponance.

T o) rpar e e M frid bl i prroee Pappe T i Ui iepea e Fameon
Froynspyy e rredwee of
[ LS T B

T I L

Tasts gl motern of P
e =8

nidl o] i wr i

Lo TR S TRy

Frufy r s mwisd
From of prmnck

Al o b o Nelwr (e
A TR

Cim

O 00 00 00 O
O 00 00 00 O
O 00 00 00 O

¥ posi choan piee, o oy el el e
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MNorth Carclna Spring 2014 Farmers” Markel Manager Survey
16, Which of the fallowing statements about your market was MOST trup Im 20437

{:I i e e O B DA gl el sk e Bl i |

[ [ YT R P

(D) o versty e ot e e

17. Who develops rnules, regulations, and produservandor exiteria for your market (select
oll thaf applyl?

[] == sovermmert sgery

[] oswmncps pravemen sgoray

[] movpsms sty o commomaricy spmmcasnan

D Faninld wr b bl ey orrad e

[ s

D Giwr [Taane pla # bl gy rewpe |

I- |

This miexd guediisns ore shoot tse commainity wivare the lasmer’ marke 18 lecalad,
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Morth Caralina Spring 2014 Farmers” Markel Manager Survey

18, Ficase state if you agres or disagres with the following statoments about the
community wivere the Inrmers” market ks looated,

Sewwgy Dhmpe BT ] Lawp I fapes
i O O O
Wi LD il i ik

ieou e poviiny swsiky

W'l Lk Vs Ll
sam st

iy e @ o

ey s oonw

O

Pl e

grlicbiz D @) ) @)

e O W Uy Ml

e s e meie s iy
Bl LA il Vel
T

e i 'S e O O

[ S
Pl DT KDy R

by gy i ey

b e e 9 O @ O

mund funl wmn ¥ fme Fy
FEAE, S T
e bk owe

Ppety 18 s T s iy I::| ID

e i By ety Pl Wy

O
o

N MrE

19. Picase state if you agres or disagroe with the follewing statements about tho

cammunily wiare the farmars” marked i lacaded,
Soed Dsug=s NN e

O

SRR AR

-

L
o
"

Nl @ § pH e
Fea cmwrnae iy

Lo i e Gl
Fe= mm o pom iy otem

RN T2

Ly il & @Ol G
s e iy

L]

IR el

o OO0
O DO
g DO

Fep commereity sep pi g

P Wy el

T T ®) O o O

i eIy PREPFfF

The follewing questions are sbowt your experences managisg the farmers’ market.
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MNorth Carolna Spring 2014 Famers” Markel Managear Survey

20, Ploase state if you agree or disagres with the following statemsents akout farmers’
markedl resources.

gy Orpagan Ty o Spae Ly e

T e O O O

Lo el o O

Tramicrepgica Gopri

g gy ey

Vuide s = Fwe sla'e

ppe—— ) ) ] O

bl "l | orled
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¥ e
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Ol e il i B HER T
e gy fprewey. rwchip |

ol i e

lamFam il il D D D D

[t o T ]
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MNorth Carolna Spring 2014 Famers” Markel Managear Survey

1. Fiease state i you agree or disagree with the following statements about youwr rode as a
farmers’ marked manager.

T

(=]
1l
e |
m

o o o o0 O O O Of
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b g i i e
FESTE pEaali Hel
wplrrs gtk breps

¥ i !

E g e prwriged
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L el i
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O 0O 000 OO0 O O
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Morth Caralina Spring 2014 Farmers” Markel Manager Survey

2. Which aspacis af yeur job Ga larmsors’ marked maRoger do yau balisva to ko MOST
imperiant? Plaass rank in order of impartances, with ™" represanting the masl imnpenient
arxpect of your job, ard “B" represesting the Jeast impostant aspect of youwr johb,

Bl e mowiary 2 L [ . - Loy rearrae
Ik by gl by re | o
BEIFIAEE i Fp Do Ral

Llibw) veadfa; rosi =rs

BSSHEER O TR
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00000 00
00000 00
QO 000 OO0
Qo000 00
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100000 00
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]
-

X, Mpass state if you agres or dissgres with the following statements nBout Farmens’
market seppert.

1
=
=+

o 0 000 O Of
O 0 000 © O

damn,
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7
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O

ayrwn
TEa pity wi mres "bn Skl =
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Z5. In 2043, was SHAPEBST handbed through a markol-wide program? For exampla, did tha
market apecate SNAFEBT contrally?
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26. Wore you responsible fer managing SMAP/EBT at your Market?
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38, Haw maany customers participates in SHAMERT af yowr markel in 20937
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H. Fiease evaluate the following statements about the SMAMEET program.
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APPENDIX E

Qualitative Themes and Select Illustrative Quotes

Themes and select quotations from focus groups with farmers’ market managers in Southwest Virginia, East Tennessee, and Western North

Carolina, n=8

Theme

Select Quotation

Manager’s role

“Manager. That would be talkin’ with vendors. For me, it’s talking with vendors, farmers and the customers, as well as
the town. Liaison between the town with everyone.” —Rural farmers’ market manager

“I do a little more of the volunteer coordination for the information booth and the handling of the credit card machine
and that kind of thing. And we both deal with, you know, vendor issues or anything that might come up - pretty much
share that job.” —Rural farmers’ market manager

“Promotion is one of the biggest things we do just both in terms of ... through social media, through the paper, through
just being there. Trying to get the word out, not only for the market, but for the individual vendors. Trying to do some of
the education.” —Rural farmers’ market manager

Motivation

“I think probably the importance of, 1 feel, the importance of preserving farmers’ markets. Especially with a lot of
political movements right now in terms of the disappearance of farmers’ markets. I just feel passionate about keeping
local food production, small farmers and small growers, those type of people in business and fully supported by the
community.”

“Teaching people in the community that farmers need to pay their bills after October, too. Just like you do! They need to
clothe their children. They need to feed their animals...When I have [farmer’s name] calling me who has a cattle farm
who has slaughtered a bunch of cattle and who has all this meat and no place to sell it and I have to say “No” to him, it
upsets me for a week. Now that I have been on these farms, I get it...I get it. | understand. I need to find a way to bring
him to the market so people can buy his product, so he can pay his bills, so he can put shoes on his kids’ feet.”

Market’s
contributions to
the community

“I would probably say the Wholesome Wave Grant we implement, doubling the dollars for EBT participants, has been a
crucial piece of community development in terms of matching dollar for dollar EBT cardholders when they come to the
market. So I think it’s not only boosted the local economy for the grower with that influx of cash, but also helps those
economically disadvantaged people to come to the market, eat healthier food, really be exposed to the market
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community, and just moving in a more positive direction health wise, I think, altogether. That’s been a great grant to get
people healthier in the community.” —Rural farmers’ market manager

Enjoyment

“Every weekend I cry. And I don’t know why! And it just comes out. I don’t know why it happens. I see this family
environment. I’ll give you an example. The first day of the market, January 4th...All the farmers are showing up. They 're
hugging and kissing and high fiving each other. They re already family. They all want to be next to each other the way
they were in the summer markets and there’s already this family there. And that’s really sweet. “ -Urban farmers’
market manager

“Yes it does. And I love the culture of the farmers market. I love the culture of the community. It’s a family. We are
literally family in that community.” — Rural farmers’ market manager

Challenges

“He challenge has been when a particular vendor gets unhappy with something and then trying to step back and not take
things personally.” —Rural farmers’ market manager

“I think trying to, for lack of better words, keep everyone happy is also a really big challenge because they don’t
necessarily know what’s going on behind the scenes in terms of decision making and rule making. And then enforcement.

And you’re always on the front line doing the enforcing. And so you re constantly kind of the bad guy in the situation.” —
Rural farmers market manager

“One of them is dealing with the church where the market is at. We had a big dispute over me having a key to the church
and them feeling like the market was like taking advantage of having access to the church — like using their water. So it
was narrowed down to only the vendors using the bathroom. Everyone was up in arms, like so angry. We definitely got
over the hump and that was the biggest issue with the church.”

“[Retail space where the market is located] wants us to stay because we’re bringing people...and...people are staying
and shopping now. But [they] in turn [are] not willing to help the [farmers’ market organization name] retain the winter
market. So, it needs to be a two way street. And that’s not happening. And the merchants also find that it’s beneficial and
they don’t want us to pull out. But then again there’s no incentive for us to stay there.”

SNAP/EBT
perceptions

“... And it’s definitely, every one of those $1 tokens came from somebody that couldn’t buy in our market the previous
vear. And I would collect every two weeks, and many times it would be $600 worth of tokens. Of just the 31 tokens. And
that was. I think most of our vendors realize that was business we wouldn’t have had previously. So, I think it made a big
difference on our members outlook on it.” —Urban farmers’ market manager
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“But people who realized what we could do, it was like you could just, they were thrilled. The fact that they felt like they
could afford fresh, healthy food was great.” —Rural farmers’ market manager

“I'd say like 98% are completely on board with it. They 're supportive and excited that it’s income for them, too. Support
for the local economy. But then there are, yeah there are the few that for political reasons and for personal reasons who
are extremely against it. There are one if not two vendors who don’t accept the coins. It’s just a personal choice.”

Rural farmers’ market manager

“So. No one had a problem with that. Once we explained how we’ll do it “It’s done here. As soon as you're over, we’ll
get your tokens right now.” Nobody had a problem with it. ”—Rural farmers’ market manager

“We haven’t had much of a problem with it. It took people a little to understand the system. And we pay out once a
month. But if somebody needs to get cashed out that day we’ll do it. And there’s a couple of vendors who do regularly
get cashed out. ”’-- Rural farmers’ market manager

SNAP/EBT
challenges

“.... it’s way to expensive for us because they market’s funds solely come from vendor fees, which is $80 for a season, or
815 a day. It would take up like getting the EBT machine would be more than half of the year’s funding. So it just feels
like a huge commitment for not necessarily knowing the gain quite yet.”

“They said they felt like our money and time shouldn’t go toward EBT, but rather just getting people at market in the
first place through administering credit and debit card through square on my iPhone which is how we do it.”

“And we have a core of really regular EBT customers, but it’s not a very big core. We would like to feel like we re
reaching more people with that and we 've struggled with exactly how to do that.”

Rules and
restrictions

“We also have a rule that vendors need to be from within a 100 mile radius. For craft vendors, they and their immediate
family have to make the craft. That’s our way to prohibit yard sale kind of stuff. You know, keep the quality up. We ve
talked about having a jurying committee for crafts--we haven’t gotten to that point.” —Rural farmers’ market manager

“We also have a rule. We’re supposed to be a producer market. We 're working on making it so a vendor may be able to
sell some items that aren’t available at the market as long as they can identify the local... It still has to be within that 100
mile radius...but identify the local farm it’s coming from. And that’s mainly just to increase the amount of availability of
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product”. —Rural farmers’ market manager
“We have to stand guard over that rule pretty carefully. But the farmers like it because they know they won'’t be
overrun.” —Rural farmers’ market manager
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Themes and select quotations from interviews with farmers selling at farmers’ markets in Southwest Virginia, East Tennessee, and North

Carolina, n=8

Theme

Relevant Quotation

Direct-consumer sales

“I would say one of the motivations was to get premium price for our product. Yes, thinking back to
when we started in such a small way...An outlet for some of the preserves that we were making, and
1 guess those two reasons were primary way back then. To get that premium price.” -Participant 2

“Ahhhh Money. When you 've got a product you 've gotta get it out there and direct sales is one of
the best ways, and it’s something that anybody...It’s one of the ways of marketing a product that
turns over immediate cash and pretty much anybody of any size can take part in. So that was the
number one motivation.” —Participant 7

“I had a large garden, and most of the time I had a surplus, and the fact it’s the great way to engage
in the community as well. Kind of our business started as an edible landscaping business. It didn’t
catch on very well around here, so we just kind of started selling produce as part of it. ” —Participant
3

“So we knew that they were a good source of income for farms. So, I we started at the [Name]
Farmers Market. We sold there for 5 or 6 years. And the motivation was just another income stream.
As a small farm, you have to figure out lots of different avenues. It was just like a diversification
thing.” —Participant 4

Characteristics of an attractive market

“...We’ve found that there is very much a limit to how many cheese sellers can find it profitable to
be in the same market depending on the market size. So we really examine that, too. We re only in
one market, I think, with another cheese seller — and that’s by design.” —Participant 7

“A variety of things that are going to entice the public to come there because I think if we only sold
produce, a lot of people won'’t come. Or people would say, you know, I need other things and I don’t
just want to come there...You know, it’s a convenience factor for some people. So I think it’s really
important to have diversity in a market.” —Participant 6

“I’'m also an organic farmer. For me it’s important to be at a market where there are other organic




producers, and so there’s a consciousness about that.” —Participant 6

“There’s a lot of good people that sell there. We knew a circle of the vendors before we started. It’s
not really a competitive market,; instead everyone tries to help each other out. So, we like that aspect
as well.” —Participant 3

Characteristics of a good manager

“Well, I think organizational skills are critical there. To be able to set up properly to begin with.
And then you have to administer it. You have to be able to anticipate and also react to any changes
or last minute things that might happen. And be able to work through that quickly so everything
stays on track.” —Participant 5

“I think that first and foremost a good farmers market manager has excellent communication skills.
They have to be able to communicate clearly, frequently with the vendors. We have to know what'’s
expected, and what we can and can’t do. And when we can and can’t do something. And...just
communication is very important.” —Participant 8

“....1 think good communication is a really important skill to have because you 're managing so
many different types of people that are typically stubborn and difficult to deal with types of people.
You have to be a good communicator and you have to be really firm.” —Participant 4

“I think another thing is fairness. Fairness to the participants in the market. Not having favorites, in
essence. Or...choosing one side over another. I think that’s really important. You know, listening to
all sides of an issue is really important. Enforcing the rules is kind of a big part of fairness, too. If
there’s a set of rules that they may not be, you know, there may not be a committee or a um...you
know, voting on the rules. But by agreeing to participate in the market you accept the rules, then
those rules need to be enforced and followed.” —Participant 8

“Just... If you don't....if the market manager doesn’t things to help promote. Vendors definitely
contribute to promoting the market. But the manager has to advertise, has to do things to promote it,
think of ways to get the vendors involved and excited. So very, very important.” —Participant 6

The influence of management on sales

“I really think the manager is key to successful economics of the market. It influences it pretty
heavily. Not in terms of the day-to-day, like on my Saturday my personal interaction, but his or her
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role as the manager influences the experience as an economic success.... Yeah, I think it makes a big
difference. We really struggled for years in crappy markets with poor management and promotion.”
—Participant 4

“Partially...I think probably the most biggest way they could effect sales would be advertising,
whether it be on Facebook or on radio or on TV or whatever. Making the public aware of what’s’
available. If they 're aware someone at the market that’s selling something, and someone’s looking
for that item, point them in the right direction.” —Participant 1

“The only.... Ok...The only way the could impact is if they really promote the market. So, if they
promote the market and more people come, that’s definitely going to impact my sales. Again ,the
[Name] Market manager at the time was not promoting. Was not advertising or creating events to
engender more participation from the community.” —Participant 6

SNAP/EBT experiences

“I like it. I think it’s a good thing. I'm certainly not one to see that dropped because it brings
additional sales to the vendors.” —Participant 1

“I am really proud to be a participant in the program because it allows people who would not be
shopping at the farmer’s’ market otherwise to shop there and to help provide underprivileged people
with access to good, healthy, local food....So, our sales have increased as a result of being in the
SNAP program. It gives us access to a larger market as well.” — Participant 3

“It’s worked out pretty well for us. I think we 've made sales that we wouldn’t have made

otherwise. ”’- Participant 7

“My sales at market really increased because of that, and I know a lot of other people’s have too. -
Participant 8

“Farmers markets — some farmers markets- can be more upper class, and you know, that, frankly for
us, it’s good. Because our prices are not the highest at the market, by any means, but they tend to be
higher than Wal-Mart, maybe. So you know, it’s great that people area able to get actual, real fresh
produce. So, I'm delighted that’s offered. ”—Participant 8
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APPENDIX F

Application of Health Belief Model Constructs to Select Aim 3 Quotes

Quotation

Perceived barriers (general)

“One of them is dealing with the church where the market is at. We
had a big dispute over me having a key to the church and them
feeling like the market was like taking advantage of having access
to the church — like using their water.” — Farmers’ market manager

Perceived benefits (general)

“Ahhhh Money. When youve got a product you ve gotta get it out
there and direct sales is one of the best ways, and it’s something
that anybody...It’s one of the ways of marketing a product that
turns over immediate cash and pretty much anybody of any size can
take part in.” — Farmer

Cues to action

“I would probably say the Wholesome Wave Grant we implement,
doubling the dollars for EBT participants, has been a crucial piece
of community development in terms of matching dollar for dollar
EBT cardholders when they come to the market.” — Farmers’
market manager

Motivation

“Teaching people in the community that farmers need to pay their
bills after October, too. Just like you do! They need to clothe their
children. They need to feed their animals...” — Farmers’ market
manager

“Yes it does. And I love the culture of the farmers market. I love the
culture of the community. It’s a family. We are literally family in
that community.” — Farmers’ market manager

SNAP/EBT barriers

“.... it’s way to expensive for us because they market’s funds solely
come from vendor fees, which is $80 for a season, or $15 a day. It
would take up like getting the EBT machine would be more than
half of the year’s funding. So it just feels like a huge commitment
for not necessarily knowing the gain quite yet. ’-Farmers’ market
manager

SNAP/EBT benefits

“But people who realized what we could do, it was like you could
just, they were thrilled. The fact that they felt like they could afford
fresh, healthy food was great” — Farmers’ market manager

“I am really proud to be a participant in the program because it
allows people who would not be shopping at the farmer’s’ market
otherwise to shop there and to help provide underprivileged people
with access to good, healthy, local food” — Farmer

SNAP/EBT self-efficacy

“Once we explained how we’ll do it “It’s done here. As soon as
you 're over, we’ll get your tokens right now.” Nobody had a
problem with it. "—Farmers market manager
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